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DEPARTMENT  OF  HOUSING  AND 
URBAN  DEVELOPMENT 

Office  of  the  Assistant  Secretary  for 
Fair  Housing  and  Equal  Opportunity 

24  CFR  Part  109 

[Docket  No.  R-80-6991 

Fair  Housing  Advertising  Guideiines 

agency:  Department  of  Housing  and 
Urban  Development. 

ACTION:  Final  rule. 

SUMMARY:  This  regulation  constitutes  a 
reissuance  in  regulation  form  of  the 
Advertising  Guidelines  for  Fair  Housing, 
with  certain  revisions.  This  regulation 
also  takes  into  account  the  amendment 
of  Title  VIII  of  the  Civil  Rights  Act  of 
1968,  (42  U.S.C.  3601  et  seq.)  prohibiting 
discrimination  on  account  of  sex  in  the 
sale,  rental  or  financing  of  a  dwelling. 

The  regulation  provides  specific 
guidance  for  newspaper  publishers, 
other  publishers  of  advertisements  and 
real  estate  firms,  banks,  savings  and 
loan  associations  and  other  individuals, 
firms  or  corporations  concerning 
nondiscrimination  in  advertising  the 
sale,  rental,  financing  or  other  services 
in  connection  with  residential  real 
estate,  as  provided  in  Section  804(c)  of 
Title  VIII  of  the  Civil  Rights  Act  of  1968. 
EFFECTIVE  DATE:  September  22, 1980. 

FOR  FURTHER  INFORMATION  CONTACT: 
Ellen  Stem,  Special  Assistant,  General 
Deputy  Assistant  Secretary  for  Fair 
Housing  and  Equal  Opportunity,  Room 
5110,  Department  of  Housing  and  Urban 
Development,  451  7th  Street  S.W., 
Washington,  D.C.,  20410,  Telephone: 

(202)  755-6113. 

SUPPLEMENTARY  INFORMATION:  The 

Advertising  Guidelines  for  Fair  Housing, 
issued  on  April  1, 1972  (37  FR  6700), 
have  provided  substantive  guidance 
with  regard  to  compliance  with  Section 
804(c)  of  Title  VIII.  Based  on  experience 
in  administering  Title  VIII,  and  the  effort 
of  other  Federal  agencies  to  assure  fair 
housing,'  the  Department  has  determined 
that  the  Guideiines  should  be  reissued 
as  Regulations  in  order  to  attain  better 
enforcement  and  to  assure  consistency 
in  obtaining  compliance  with  Section 
804(c). 

The  present  guidelines  were  published 
prior  to  enactment  of  the  Housing  and 
Community  Development  Act  of  1974, 
which  amended  Title  VIII  to  prohibit 
discrimination  in  housing  based  on  sex. 
These  regulations  will  provide  the 
media,  financiers  of  housing,  and 
persons  marketing  housing  with  specific 
information  concerning  ways  to  avoid 
discrimination  in  advertisements. 


Additionally,  the  regulation  will  assist 
all  advertising  media,  advertising 
agencies  and  all  other  persons  who  use 
advertisements  in  complying  with 
proscriptions  against  discrimination  in 
advertising  in  Title  VIII.  The  regulations 
also  describe  the  matters  the 
Department  will  review  iil  evaluating 
compliance  with  Title  VIII  in  connection 
with  complaints  alleging  discriminatory 
housing  practices  involving  advertising. 
Consistent  with  HUD  policies  and 
procedures  relating  to  its  programs, 
compliance  with  these  regulations  is 
likely  to  affect  participation  in  HUD 
programs  wherever  experience  in 
affirmative  marketing  or  compliance 
with  fair  housing  requirements  is 
specified  in  the  regulations  as  one  of  the 
criteria  in  awarding  contracts  or 
selecting  among  competing  proposals. 

Notice  of  a  proposed  amendment  to 
Title  24  to  issue  these  regulations  as  Part 
109  was  published  in  the  Federal 
Register  on  September  26, 1979  (44  FR 
55528)  and  comments  were  received 
from  interested  persons  and 
organizations.  Consideration  was  given 
to  each  comment.  Comments  of  general 
nature  applicable  to  several  sections  of 
the  Regulation  are  discussed  below. 
Additionally,  comments  referring  to 
specific  sections  only  are  addressed 
separately. 

Coverage  of  the  Regulation 

There  was  a  comment  from  civil  rights 
organizations  that  the  regulation  should 
apply  to  all  advertising  regardless  of 
media  used.  It  is  the  intent  of  the  rule  to 
cover  all  forms  of  media  (printed, 
television,  radio,  etc.).  The  wording  of 
§  109.10  has  been  revised  to  reflect  this 
intent.  Additionally,  §  109.30(a)  and 
relevant  tables  have  been  revised,  as 
discussed  in  detail  below,  to  clarify  the 
applicability  of  the  fair  housing  logo, 
statement  and  slogan  to  radio  and 
television  advertising. 

Applicability  of  the  Regulatory 

There  was  comment  from  both  civil 
rights  and  industry  representatives  on 
the  issue  of  applicability  and  authority 
of  the  regulation.  Civil  rights 
organizations  maintained  that  the 
language  of  the  regulation  should  be 
mandatory  throughout  (substituting 
"must”  for  “should”  in  describing 
practices  to  be  avoided  or  encouraged) 
and  that  the  fair  housing  statement 
should  be  uniform  and  mandatory. 
Representatives  of  the  media  and 
financial  institutions,  on  the  other  hand, 
objected  to  the  issuance  of  the 
guidelines  as  a  regulation,  and  to 
specific  provisions  of  the  regulation,  as 
potential  infringements  on  First 
Amendment  rights.  Cited  among 


examples  of  such  infringements  were 
§  109.30(a)  suggesting  use  of  the  fair 
housing  logotype  in  ads  of  certain  sizes 
and  §  109.30(d)(3)  recommending  use  of 
the  "publishers  notice”  in  real  estate 
advertising  sections. 

As  indicated  above,  this  regulation  is 
essentially  a  codification  (with  minor 
revisions  and  inclusion  of  discrimination 
on  the  basis  of  sex)  of  the  fair  housing 
advertising  guideiines.  The  issuance  of 
the  guidelines  as  regulations  is  a  partial 
fulfillment  of  the  recognized  need  for  a 
regulatory  scheme  to  interpret  and 
implement  the  the  Fair  Housing  Act  of 
1968. 

It  was  the  intent  of  this  regulatory 
effort  to  produce  a  rule  which  represents 
a  balance  between  (1)  identification  of 
practices  which  might  be  viewed  as 
violations  of  Title  VIII  and  (2)  the 
limitations  which  the  First  Amendment 
may  impose  on  mandatory  restrictions 
relating  to  the  publication  of  advertising. 
Accordingly,  the  regulation  describes 
examples  of  advertising  practices, 
content,  etc.,  which  might  be  indicative 
of  violation  of  (or  compliance  with)  Title 
VIII  and  which  the  Department  will 
review  and  consider  in  investigating 
complaints  alleging  discriminatory 
housing  practices  involving  advertising. 
The  avoidance  of  language  requiring  (or 
permitting)  specific  practices,  usage  or 
content  in  §§  109.20, 109.25,  and  109.30  is 
not  intended  to  detract  from  the  intent 
of  the  Department  to  give  substantive 
weight  to  the  existence  of  such 
practices,  usage  or  content  in 
investigating  complaints. 

As  indicated  in  a  new  subsection 
(§  109.16(a)(2)),  the  rule  has  been 
clarified  to  provide  that  failure  by 
persons  placing  advertising  to  comply 
with  the  provisions  of  the  rule,  when 
such  failure  is  found  in  connection  with 
the  investigation  of  a  complaint,  will  be 
a  basis  for  concluding  that  a  violation  of 
section  804  of  Title  VIII  has  occurred. 
The  rule  also  provides  criteria  for  use  by 
advertising  media  in  determining 
whether  to  accept  and  publish 
advertising  regarding  sales  or  rental 
transactions. 

While  the  practices,  etc.,  cited  in  the 
regulation  are  indices  of  a  standard  of 
conduct  to  evaluate  the  existence  of 
discrimination  in  advertising,  they  are 
not  intended,  per  se,  to  establish 
immutable  rules,  but  to  serve  as 
examples  of  practices,  usage,  content 
etc.,  which  should  be  complied  with  (or 
avoided),  whichever  the  case  may  be. 
The  avoidance  of  mandatory  language 
in  each  instance  reflects  the  need  to 
allow  for  judicious  application, 
consonant  with  compliance  with  Title 
VIII,  of  the  specific  content  of  the  rule. 
The  necessity  for  such  flexibility  of 
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interpretation  was  underscored  in 
numerous  comments  by  civil  rights  and 
industry  representatives.  There  were 
various  comments  for  example,  that  the 
very  name  of  a  street  (such  as  Martin 
Luther  King  Avenue  in  Washington, 

D.C.)  on  which  housing  advertised  may 
be  located  could  be  viewed  as 
discriminatory  advertising  under  the 
strictest  interpretation  of  §  109.20.  Such 
construction  is  neither  intended  nor 
required  by  that  Section,  which  states 
that  certain  words,  phrases,  symbols 
and  forms  “should  be  avoided."  Tlie 
example  given,  though  extreme, 
illustrates  that  the  circumstances  under 
which  certain  words,  etc.,  should  be 
avoided  to  preclude  violation  of  Title 
VIII  will  vary;  judicious  interpretation  is 
both  allowable  and  necessary  pursuant 
to  the  language  of  this  provision  of  the 
rule.  Similarly,  as  discussed  below, 
judicious  interpretation  is  intended  with 
respect  to  other  provisions  of  the  rule, 
including  §  109.25,  §  109.30(b),  and  other 
portions  of  §  109.20. 

Areas  Requiring  Further  Issuances 

There  were  numerous  detailed 
technical  suggestions  for  further 
elaboration  of  criteria  for  use  of  the 
Equal  Housing  Logo;  further  standards, 
qualitative  and  quantitative,  for  use  of 
models:  and  establishent  of  procedures 
to  monitor  compliance  with  the 
regulation,  particularly  §§  109.25  and 
109.30.  It  is  the  judgment  of  the 
Department  that  such  matters  more 
properly  should  be  addressed  in 
handbooks  as  other  issuances  being 
prepared  to  interpret  the  regulation.  It  is 
the  function  of  the  rule  to  define  the 
broad  areas  of  practice  which  will  be 
considered  in  investigating  complaints 
rather  than  to  establish  detailed  criteria 
and  standards  with  respect  to  each 
practice  addressed. 

Prohibition  Against  Steering  and 
Blockbusting 

Comment  was  made  that  advertising 
conducive  to  steering  or  blockbusting 
should  be  addressed  in  the  rule. 

Parctices  constituting  steering  or 
blockbusting  in  advertising  and  other 
areas  of  real  estate  practice  will  be 
addressed  in  a  substantive  rule  being 
developed  to  define  prohibited  practices 
relating  to  sales  and  rentals  pursuant  to 
Title  VIII. 

Exemption  of  Religious  Organizations 

A  national  organization  representing  a 
major  religious  denomination  objected 
to  the  failure  of  the  rule  to  indicate  the 
exemption  contained  in  Section  807  of 
Title  VIII  relating  to  housing  which  is 
owned  by  a  religious  organization  and 
operated  for  other  than  commercial 


purposes.  That  Section  provides  that 
nothing  in  Title  VIII  prohibits  religious 
organizations  from  limiting  the  sale, 
rental  or  occupancy  of  dwellings  which 
it  owns  or  operates  for  other  than 
conunercial  purposes  to  persons  of  the 
same  religion  or  from  giving  preference 
to  such  persons  unless  membership  in 
the  religion  is  restricted  on  account  of 
race,  color  or  national  origin.  Since 
Section  807  applies  to  all  rules  issued 
pursuant  to  Title  VIII,  the  Department 
has  determined  that  incorporation  of  a 
Section  in  its  regulations  regarding  such 
organizations  is  unnecessary. 

Applicability  to  Mobile  Homes 

Question  was  raised  as  to 
applicability  of  the  rule  to  mobile 
homes.  Pursuant  to  the  definition  of 
“dwelling”  in  Title  VIII  (Section  802(b)) 
mobile  homes,  including  the  leasing  of 
land  for  mobile  homes,  are  covered  by 
Title  Vin  and  all  regulations 
implementing  Title  VIII. 

The  following  areas  of  comment 
addressed  specific  sections  of  the 
proposed  rule: 

109.10  Purpose. 

Question  was  raised  by  a  financial 
institution  whether  this  section  provides 
for  coverage  of  lending  institutions.  The 
intent  that  the  rule  apply  to  such 
institutions  is  clear  in  the  reference  in 
this  Section  to  “all  advertising  media, 
advertising  agencies,  and  all  other  . 
persons  who  use  advertising  *  *  *  with 
respect  to  the  sale,  rental,  or  financing 
of  a  dw'elling  *  * 

109.20  Use  of  words,  phrases, 
sentences,  and  visual  aids. 

109.20(a)  Words  descriptive  of 
dwelling,  landlord,  and  tenants.  In 
response  to  comment  that  inclusion  of 
“female  residence"  and  “male 
residence”  among  examples  of  words  to 
be  avoided  would  restrict  advertising  of 
certain  dormitory  facilities,  these  terms 
have  been  deleted  from  this  subsection. 

Subsection  109.20(b)(5)  has  also  been 
revised  to  resolve  any  confusion 
regarding  the  application  of  this 
regulation  to  dwellings  used  by 
educational  institutions  for  dormitory 
facilities. 

109.20(b)(6j  Catch  words. 

There  were  two  major  areas  of 
comment  on  this  section.  Civil  rights 
groups  maintained  that  the  examples 
given  were  not  sufficiently  inclusive  and 
recommended  addition  of  several 
specific  terms,  with  emphasis  on  terms 
which  might  be  discriminatory  in  effect 
if  not  in  intent.  Newspaper  industry 
representatives,  on  the  other  hand, 
criticized  the  subsection  as  too  vague  in 


requiring  too  much  discretion  on  the  part 
of  the  advertisers  with  regard  to  words 
not  identified  in  the  subsection  and  in 
providing  inadequate  interpretation  of 
the  phrase  “discriminatory  context." 

As  clearly  indicated  in  the 
introduction  to  §  109.20,  the  words, 
phrases,  etc.,  identified  in  its 
subsections  are  intended  as  examples  of 
words  which  might  be  discriminatory, 
directly  or  indirectly,  and  which 
“should,  therefore,  be  avoided  to 
eliminate  their  discriminatory  effect." 
They  are  neither  intended  to  be  all- 
inclusive  nor  to  preclude  phrases,  in 
addition  to  those  identified,  which  might 
be  discriminatory  in  impact  under 
certain  circumstances.  In  fact, 

§  109.20(b)(6),  in  prescribing  against 
avoidance  of  terms  “used  in  a 
discriminatory  context”,  addresses 
discriminatory  effect  as  well  as  intent. 
Additionally,  the  examples  given,  as 
well  as  other  words  and  phrases  which 
may  be  discriminatory  in  certain 
instances,  are  intended  to  be  evaluated 
within  the  context  in  which  they  are 
used.  Clearly,  words  and  phrases  which 
may  be  discriminatory  in  some 
instances  may  be  neutral  when  used  in 
other  circumstances.  As  indicated  in  the 
discussion  on  the  applicability  of  the 
rule,  this  regulation  has  been  formulated 
to  take  cognizance  of  First  Amendment 
considerations,  and  of  the  fact  that  even 
in  the  absence  of  such  considerations, 
an  attempt  to  be  all-inclusive  would  be 
counterproductive.  In  view  of  the 
variables  determining  whether  certain 
phrases  are  discriminatory,  an  attempt 
to  utilize  §  109.20(b)(6)  to  list 
comprehensively  (rather  than  to 
illustrate)  words,  phrases,  etc.,  which 
might  be  discriminatory  in  intent  or 
effect  (or  to  define  all  circumstances 
which  might  give  rise  to  a 
discriminatory  context)  would  be  an 
impossible  and  exclusionary  task. 
Moreover,  the  added  specificity 
proposed  by  industry  and  some  civil 
rights  groups  undoubtedly  would 
escalate  the  concerns  about  possible 
infringements  upon  freedom  of  speech. 

In  structuring  the  regulation  and  this 
subsection  the  Department  has  decided 
to  provide  illustrations  of  phrases  and 
conduct  which  will  be  given  substantial 
weight  in  investigations. 

109.20(e)  Directions  to  real  estate. 

There  was  considerable  comment,  and 
some  confusion,  about  this  subsection. 
Several  commenters  construed  this 
subsection  as  prohibiting  use  of 
directions  or  maps  in  advertisements. 
This  interpretation  reflects  neither  the 
intent  nor  the  content  of  the  provision. 
The  subsection  does  not  prohibit  or 
preclude  the  use  of  directions:  rather,  it 
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provides  that  references  which  may  be 
discriminatory  under  certain 
circumstances  when  used  in  directions 
should  be  avoided.  Again,  the  examples 
given  illustrate  usage  which  would  be 
subject  to  review  and  are  intended  to 
encourage  discretion,  not  to  establish 
fixed  rules  for  the  provision  of 
directions  to  housing  being  marketed. 
Question  was  raised  by  several 
commenters  regarding  (1)  use  of  streets 
named  after  leaders  of  racial,  religious 
or  ethnic  groups;  and  (2)  housing 
developments  sponsored  or  built  by 
religious  institutions  and  named  after 
such  institutions.  The  use  of  street 
names,  when  such  use  is  clearly 
necessary  in  providing  directions,  is 
obviously  not  precluded.  As  discussed 
above,  housing  developed  by  a  religious 
organization  for  non-commerical 
purposes  would  be  exempt  from  Title 
VIII  coverage  and  this  regulation 
pursuant  to  Section  807  of  the  statute. 

109.20(f)  Area  (location)  description. 

This  section,  providing  that  area 
descriptions  should  not  include  names 
of  facilities  catering  to  particular  racial, 
national  origin  or  religious  groups  or  to 
facilities  used  by  only  one  sex,  provoked 
comment  that  industry  should  rightfully 
be  able  to  inform  consumers  of 
neighborhood  facilities  which  might  be 
attractive  to  them.  However,  reference 
to  facilities  which  might  constitute  a 
positive  signal  to  some  potential 
customers  frequently  carries  a  negative 
message,  intentionally  or  effectively,  to 
those  not  normally  included  by  virtue  of 
race,  sex,  religion  or  national  origin  in 
the  membership  of  the  facilities  named. 
Consequently,  except  in  unusual  and 
clearly  justifiable  circumstances,  such 
facilities  should  not  be  mentioned. 

109.25  Selective  use  of  advertising 
media  or  content. 

There  was  comment  that  the  general 
restrictions  against  selective  use  of 
advertising  in  this  section  appear  to  be 
in  direct  conflict  with  the  requirements 
for  affirmative  efforts  to  advise  persons 
of  the  availability  of  credit  in  specific 
areas  serviced  by  lenders  and  to  inform 
socially  and  economically 
disadvantaged  persons  of  the  existence 
of  special  purpose  programs  under  the 
Community  Reinvestment  Act  and  the 
Equal  Credit  Opportunity  Act.  The 
Department  does  not  intend  that 
anything  in  these  regulations  be 
interpreted  to  limit  the  affirmative 
efforts  of  advertisers  to  expand  housing 
and  credit  opportunities  for  low  and 
moderate  income  persons,  members  of 
minority  groups  and  other  socially 
disadvantaged  groups. 


Additionally,  as  provided  in 
§  109.16(b},  the  regulation  is  not 
intended  to  preclude  advertising 
intended  to  implement  an  affirmative 
marketing  program  or  undertaken  to 
remedy  the  effects  of  prior 
discrimination.  Additionally,  comments 
indicated  misinterpretation  of  the 
admonition  against  sole  use  of  English 
media  in  areas  where  non-English  media 
cater  to  non-English  speaking  persons.  It 
is  not  intended  that,  when  such  non- 
English  media  exist,  they  must  be  used, 
or  that  ads  must  be  placed  in  each  non- 
English  medium.  On  the  other  hand,  the 
failure  to  utilize  one  or  more  methods 
for  advertising  to  non-English  speaking 
persons  will  be  given  weight  in 
connection  with  allegations  that  a  group 
covered  by  Title  VIII  has  been  denied 
housing  opportunities.  Again,  this  is  a 
matter  requiring  use  of  judgment  based 
on  evaluation  of  demographic  factors, 
predominant  language  in  specific  areas 
and  interpretation  of  the  regulation  in 
specific  circumstances. 

Comment  was  made  by  an  individual 
correspondent  on  the  use  of  “priority 
lists”  determined  on  the  basis  of  a 
lottery  type  drawing  from  all 
applications  as  a  means  for  selecting 
buyers.  It  was  suggested  that,  since  only 
a  selected  number  of  people  can 
participate  and  since  buyers  are 
selected  on  the  basis  of  the  lottery 
rather  than  of  the  time  at  which  an 
acceptable  offer  is  tendered,  such 
priority  lists  are  a  selective  use  of 
advertising  which  should  be  covered 
under  this  section.  The  Department  does 
not  believe  that  these  practices 
constitute  the  “selective  use  of 
advertising  media”  under  this 
regulation.  However,  where  a  method  of 
selecting  buyers  is  designed  to  preclude 
persons  from  purchasing  dwellings 
because  of  race,  color,  religion,  sex  or 
national  origin,  such  practices  would 
constitute  a  discriminatory  practice 
under  Title  VIII. 

109.25(a)  Selective  geographic 
advertisemen  ts. 

Comments  from  industry 
representatives  indicated  a 
misunderstanding  of  this  provision.  This 
section  describes  the  use  of  advertising, 
such  as  use  of  limited  circulation 
editions  or  of  strategically  placed 
billboards,  in  a  manner  which, 
intentionally  or  effectively,  fails  to  get 
the  message  to  (or  targets  the  message 
away  from)  persons  based  on  race, 
color,  religion,  sex  or  national  origin.  It 
is  clear  from  the  language  of  the 
subsection  that  the  provision  does  not 
mandate  or  suggest  placing  billboards  in 
all  communities  or  advertising  in  an 
unlimited  number  of  newspapers.  The 


provision  does  suggest  sufficient  use  of 
individual  newspapers  to  assure  that  no 
persons  are  excluded  from  information 
about  housing  being  advertised  on  the 
basis  of  race,  color,  religion,  sex  or 
national  origin. 

One  comment  suggested  revising 
§  109.25(a)  to  delete  references 
regarding  the  placement  of  advertising 
in  particular  geographic  coverage 
editions  of  major  metropolitan 
newspapers  (“zoned  editions”)  or  in 
newspapers  of  limited  circulation.  This 
comment  maintained  that  the  placement 
of  advertising  in  selected  editions 
assures  the  reader  information  of  local 
importance  and  relieves  the  advertiser 
of  the  additional  cost  of  advertising  in 
all  editions.  The  Department  recognizes 
these  legitimate  concerns  and  that  under 
certain  circumstances  zoned  editions 
may  be  permissible.  However,  the 
Department  believes  that  a  Title  VIII 
violation  occurs  whenever  the 
advertiser  determines  the  manner  for 
advertising  because  of  the  race,  color, 
religion,  sex  or  national  origin  of 
persons  who  receive  or  do  not  receive  a 
publication  or  where  such  determination 
has  the  effect  of  discriminating  because 
of  the  race,  color,  religion,  sex  or 
national  origin  of  such  recipients  or  non¬ 
recipients.  Therefore,  no  revision  has 
been  made  with  regard  to  this  section. 

109.30  Fair  housing  policy  and 
practices. 

Section  109.30  identifies  specific 
policies  and  practices,  such  as  use  of  the 
fair  housing  logotype  and  of  publishers’ 
notice  of  adherence  to  Title  VII,  for 
advertisers  and  publishers.  The  rule  has 
been  revised  to  state  specifically  that,  in 
investigation  of  complaints,  adherence 
to  these  policies  and  practices  will  be 
considered. 

In  response  to  a  suggestion  by  a  civil 
rights  group  and  a  local  human  rights 
agency,  §  109.30  has  been  revised  to 
encourage  real  estate  advertisers  and 
publishers  to  give  notice  of  the  coverage 
of  any  local  fair  housing  or  human  rights 
ordinance  addressing  discrimination  in 
the  sale,  rental  or  financing  of  housing. 
While  the  Department  has  no  authority 
to  require  or  enforce  such  action,  the 
value  of  encouraging  notice  of 
compliance  with  local  laws  is  inherent 
in  the  fact  that  frequently  such  laws  are 
broader  in  coverage  and  enforcement 
powers  than  Title  VIII. 

109.30(a)  Use  of  equal  housing 
opportunity  logotype,  statement  or 
slogan. 

There  were  numerous  comments 
indicating  lack  of  clarity  in.  this 
subsection  and  the  accompanying  tables 
in  the  appendix.  Accordingly,  the 
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wording  of  the  section  and  Tables  I  and 
II  has  been  revised  to  remove 
ambiguities  about  suggested  use  of  the 
logotype,  statement,  or  slogan  and  to 
clarify  their  applicability  to  advertising 
in  various  types  of  media.  In  order  to 
eliminate  ambiguity  about  the  meaning 
of  the  term  “4  column  inches”,  the 
reference  to  this  term  has  been  claribed 
in  Table  I. 

There  was  comment  by  industry 
representatives  objecting  to  the 
stipulation  in  Table  I  that  the  logotype 
must  be  equal  in  size  to  any  commercial 
logotype  used  in  an  advertisement. 
Additionally,  a  study  submitted  by  a 
regional  council  of  governments 
documented  widespread 
misinterpretation  of  the  “same  size" 
provision  which  is  included  in  the 
present  guidelines  and  the  proposed 
regulations.  The  study  found  that,  in  the 
Washington  metropolitan  area,  94%  of 
newspaper  advertisers  using  the  EHO 
logotype  did  so  by  applying  the  same 
size  rule  and  concurrently  reducing  all 
logotypes  to  a  smaller  size  than 
otherwise  provided  in  Table  I.  In 
response  to  these  comments,  the 
following  revisions  have  been  made 
with  respect  to  the  logo  (Table  I):  (1)  In 
space  advertising  (advertising  in 
regularly  printed  media,  such  as 
newspapers  or  magazines),  the  "same 
size”  provision  has  been  substituted  by 
the  minimum  size  standards,  which 
should  be  applied  without  exception;  (2) 
in  all  other  advertising,  the  “same  size” 
provision  would  continue  to  apply. 

109.25(c)  and  109.30(b)  Use  of  human 
models. 

There  were  several  comments  with 
respect  to  provisions  in  §  109.30(b)  and 
§  109.25(c)  relating  to  use  of  human 
models.  Section  109.25(c)  is  intended  to 
preclude  selective  use  of  hiunan  models 
in  advertising  for  the  purpose  of 
attracting  (or  discouraging)  certain 
groups  covered  by  Title  VIII  with 
respect  to  certain  housing  or 
neighborhoods.  Obviously,  models 
representing  one  group  in  advertising 
directed  to  such  a  group  would  have  just 
this  result  if  not  balanced  by  more 
representative  use  of  models  in 
advertising  placed  in  media  reaching 
other  population  groups. 

With  respect  to  §  109.30(b),  there  was 
comment  that  the  phrase  “models 
should  be  clearly  dehnable  as 
reasonably  representing”  is  not  clear. 
Civil  rights  groups  commented  that 
models  used  should  reflect,  in  numbers, 
the  exact  percentage  of  the  various 
covered  groups  in  the  population,  a 
suggestion  which  is  clearly  unworkable. 
The  term  “reasonably  representing”  is 
intenedd  to  assure  that  models  will 


convey  a  message  of  general 
inclusiveness  of  persons  covered  by 
Title  VIII,  not  literal  display  of  each 
minority  group.  For  example,  use  of  two 
white  models,  one  male  and  one  female 
would  not  convey  such  inclusiveness.  In 
a  small  town  with  no  minority  groups 
other  than  blacks,  however,  use  of  two 
models  of  different  sexes,  one  white  and 
one  black,  would  “Ireasonably 
represent”  majority  and  minority  groups 
of  both  sexes. 

Additionally,  there  was  comment  that 
there  should  be  qualitative  as  well  as 
quantitative  standards  for  use  of  models 
to  assure  portrayal  of  models  in  a 
setting  which  projects  an  “equal 
welcome”  to  the  various  groups 
represented.  Accordingly,  §  109.30(b) 
has  been  revised  to  provide  that  models 
where  used  should  portray  persons  in  an 
“equal  social  setting,”  i.e.,  in  a  manner 
avoiding  any  implication  that  persons  of 
a  particular  race,  color,  religion,  sex  or 
ethnic  group  would  be  less  desirable  or 
less  welcome  than  others. 

109.30(d)  Publishers’ notice. 

There  was  comment  that  the 
publishers’  notice  should  be  required  on 
every  page  carrying  classified  real 
estate  advertising;  that  the  fair  housing 
statement  should  be  eliminated;  and 
that  a  uniform  slogan  and  logo  should 
be  required  instead.  As  indicated,  the 
Department  takes  the  position  that 
requirement  of  uniform  wording  or  a 
standard  logo  within  an  advertisement 
raises  serious  first  amendment  issues. 
Further,  it  is  the  position  of  the 
Department  that  use  of  the  fair  housing 
statement  in  all  ads  of  specific  size  is  a 
more  visible  and  effective  declaration  of 
adherence  to  Title  VIII  than  the  use  of 
the  publishers'  notice  on  each  real 
estate  advertising  page. 

The  Department  has  determined  that 
this  Regulation  will  not  have  an 
environmental  impact,  as  defined  in  the 
“Procedures  for  Protection  and 
Enhancement  of  Environmental 
Quality.”  A  copy  of  this  finding  is 
available  for  inspection  and  copying  in 
the  Office  of  the  Rules  Docket  Clerk  at 
the  above  address.  This  regulation  has 
been  evaluated  and  has  been  found  not 
to  have  major  economic  consequences 
for  the  general  economy  or  for 
individual  industries,  geographic 
regions,  or  levels  of  government. 

This  rule  is  listed  as  item  number 
FHEO-4-78  in  the  Department’s 
semiannual  agenda  of  significant  rules, 
published  pursuant  to  Executive  Order 
12044. 

Accordingly,  Subchapter  B  of  Chapter 
I  of  Title  24  of  the  Code  of  Federal 
Regulations  is  amended  by  including  a 
new  Part  109  to  read  as  follows: 


PART  109— FAIR  HOUSING 
ADVERTISING 

Sec. 

109.5  Policy. 

109.10  Purpose. 

109.15  Definitions. 

109.16  Scope. 

109.20  Use  of  words,  phrases,  sentences  and 
visual  aids. 

109.25  Selective  use  of  advertising  media 
and  content. 

109.30  Fair  housing  policies  and  practices. 

Authority:  Title  VIII,  Civil  Rights  Act  of 
1968  (42  U.S.C.  3601  et  seq.) 

§  109.5  Policy. 

It  is  the  policy  of  the  United  States  to 
provide,  within  constitutional 
limitations,  for  fair  housing  throughout 
the  United  States.  The  provisions  of 
Title  VIII  of  the  Civil  Rights  Act  of  1968 
(42  U.S.C.  3601  et  seq.)  make  it  unlawful 
to  discriminate  in  the  sale,  rental,  and 
financing  of  housing,  and  in  the 
provision  of  brokerage  services  on 
account  of  race,  color,  religion,  sex  or 
national  origin.  Section  804(c)  of  Title 
VIII  of  the  Civil  Rights  Act  of  1968,  42 
U.S.C.  3604(c),  as  amended,  makes  it 
unlawful  to  make,  print,  or  publish,  or 
cause  to  be  made,  printed,  or  published 
any  notice,  statement,  or  advertisement, 
with  respect  to  the  sale  or  rental  of  a 
dwelling,  that  indicates  any  preference, 
limitation,  or  discrimination  based  on 
race,  color,  religion,  sex  or  national 
origin,  or  an  intention  to  make  such 
preference,  limitation  or  discrimination. 

§  109.10  Purpose. 

The  purpose  of  these  regulations  is  to 
assist  all  advertising  media,  advertising 
agencies  and  all  other  persons  who  use 
advertising  to  make,  print,  or  publish  or 
cause  to  be  made,  printed,  or  published 
any  advertisement  with  respect  to  the 
sale,  rental,  or  financing  of  a  dwelling,  in 
compliance  with  the  requirements  of 
Title  VIII.  These  regulations  also 
describe  the  matters  this  Department 
will  review  in  evaluating  compliance 
with  Title  VIII  in  connection  with  • 
investigations  of  complaints  alleging 
discriminatory  housing  practices 
involving  advertising. 

§  109.15  Definitions. 

(a)  “Secretary”  means  the  Secretary  of 
Housing  and  Urban  Development. 

(b)  “Assistant  Secretary”  means  the 
Assistant  Secretary  for  Fair  Housing 
and  Equal  Opportunity. 

(c)  “Dwelling”  means  any  building, 
structure,  or  portion  thereof  which  is 
occupied  as,  or  designed  or  intended  for 
occupancy  as,  a  residence  by  one  or 
more  families,  and  any  vacant  land 
which  is  offered  for  sale  or  lease  for  the 
construction  or  location  thereon  of  any 
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such  building,  structure,  or  portion 
thereof. 

(d)  "Family"  includes  a  single 
individual. 

(e)  "Person"  includes  one  or  more 
individuals,  corporations,  partnerships, 
associations,  labor  organizations,  legal 
representatives,  mutual  companies, 
joint-stock  companies,  trusts, 
unincorporated  organizations,  trustees 
in  bankruptcy,  receivers,  and  fiduciaries. 

(f)  "To  rent"  includes  to  lease,  to 
sublease,  to  let  and  otherwise  to  grant 
for  a  consideration  the  right  to  occupy 
premises  not  owned  by  the  occupant. 

(g)  "Discriminatory  housing  practice" 
means  an  act  that  is  unlawful  under 
Sections  804,  805,  or  806  of  Title  VIII  of 
the  Civil  Rights  Act  of  1968. 

§  109.16  Scope. 

(a)  General.  This  part  describes  the 
matters  the  Assistant  Secretary  will 
review  in  evaluating  compliance  with 
Title  VIII  in  connection  with 
investigations  of  complaints  alleging 
discriminatory  housing  practices 
involving  advertising.  Use  of  these 
criteria  will  be  considered  by  the 
Assistant  Secretary  in  making 
determinations  to  resolve  complaints 
alleging  discrimination  in  advertising. 

(1)  Advertising  Media.  This  part 
provides  criteria  for  use  by  advertising 
media  in  determining  whether  to  accept 
and  publish  advertising  regarding  sales 
or  rental  transactions.  Use  of  these 
criteria  will  be  considered  by  the 
Assistant  Secretary  in  making 
determinations  to  resolve  complaints 
alleging  discrimination  in  advertising. 

(2)  Persons  Placing  Advertisements.  A 
failure  by  persons  placing 
advertisements  to  comply  with  the 
provisions  in  this  part  when  found  in 
connection  with  the  investigation  of  a 
complaint  alleging  the  making  or  use  of 
discriminatory  advertisements  will  be  a 
basis  for  concluding  that  a  violation  of 
Section  804  has  occurred. 

(b)  Affirmative  Advertising  Efforts. 
Nothing  in  this  part  shall  be  construed 
to  restrict  advertising  efforts  designed  to 
attract  persons  to  dwellings  who  would 
not  ordinarily  be  expected  to  apply 
when  such  efforts  are  pursuant  to  an 
affirmative  marketing  program  or 
undertaken  to  remedy  the  effects  of 
prior  discrimination  in  connection  with 
the  advertising  or  marketing  of 
dwellings. 

§  109.20  Use  of  words,  phrases, 
sentences,  and  visual  aids. 

The  following  words,  phrases, 
symbols,  and  forms  tjrpify  those  most  ~ 
often  used  in  residential  real  estate 
advertising  to  convey  either  overt  or 
tacit  discriminatory  intent.  Their  use 


should,  therefore,  be  avoided  in  order  to 
eliminate  their  discriminatory  effect.  In 
considering  a  complaint  under  Title  VIII, 
the  Assistant  Secretary  will  normally 
consider  the  use  of  these  and 
comparable  words,  phrases,  symbols, 
and  forms  to  indicate  a  possible 
violation  of  the  Title  and  to  establish  a 
need  for  seeking  resolution  of  the 
complaint,  if  it  is  apparent  from  the 
context  of  the  usage  that  discrimination 
within  the  meaning  of  the  Title  is  likely 
to  result. 

(a)  Words  descriptive  of  dwelling, 
landlord,  and  tenant.  White  private 
home.  Colored  home,  Jewish  home, 
Hispanic  residence. 

(b)  Words  indicative  of  race,  color, 
religion,  sex  or  national  origin. 

(1)  Race — Negro,  Black,  Caucasian, 
Oriental,  American  Indian. 

(2)  Color — White,  Black,  Colored. 

(3)  Religion — Protestant,  Christian, 
Catholic,  Jew. 

(4)  National  Origin — Mexican 
American,  Puerto  Rican,  Philippine, 
Polish,  Hungarian,  Irish,  Italian, 

Chicane,  African,  Hispanic,  Chinese, 
Indian,  Latino. 

(5)  Sex — the  exclusive  use  of  words  in 
advertisements  including  those 
involving  the  rental  of  separate  units  in 
a  single  or  multi-family  dwelling  stating 
or  tending  to  imply  that  the  housing 
being  advertised  is  available  to  persons 
of  only  one  sex  and  not  the  other,  except 
where  the  sharing  of  living  areas  is 
involved.  Nothing  in  this  section  shall 
restrict  advertisements  of  dwellings 
used  exclusively  for  dormitory  facilities 
by  educational  institutions. 

(6)  Catch  words.  Words  such  as 
restricted,  ghetto,  and  disadvantaged 
should  be  avoided.  Also,  words  and 
phrases  used  in  a  discriminatory  context 
should  be  avoided,  e.g.,  "private", 
"integrated",  "traditional",  "board 
approval"  or  “membership  approval". 

(cj  Symbols  or  logotypes.  Symbols  or 
logotypes  which  imply  or  suggest  race, 
color,  religion,  sex,  or  national  origin. 

(d)  Colloquialisms.  Words  or  phrases 
used  regionally  or  locally  which  imply 
or  suggest  race,  color,  religion,  sex,  or 
national  origin. 

(e)  Directions  to  real  estate  for  sale  or 
rent  (use  of  maps  or  written 
instructions).  Directions  can  imply  a 
discriminatory  preference,  limitation,  or 
exclusion.  For  example,  references  to 
real  estate  location  made  in  terms  of 
racial  or  national  origin  signiHcant 
landmarks,  such  as  an  existing  black 
development  (signal  to  blacks]  or  an 
existing  development  known  for  its 
inclusion  of  minorities  (signal  to  whites) 
should  not  be  used.  SpeciHc  directions 
which  make  reference  to  a  racial  or 
national  origin  significant  area  may 


indicate  a  preference  and  should  not  be 
used.  References  to  a  synagogue, 
congregation  or  parish  may  also  indicate 
a  religious  preference  and  should  not  be 
used. 

(f)  Area  (location)  description.  Names 
of  facilities  which  cater  to  a  particular 
racial,  national  origin  or  religious  group 
such  as  country  club  or  private  school 
designations,  or  names  of  facilities 
which  are  used  exclusively  by  one  sex, 
should  not  be  used  to  describe  an  area. 

§  109.25  Selective  use  of  advertising 
media  or  content 

The  selective  use  of  advertising  media 
or  content  when  particular  combinations 
thereof  are  used  exclusively  with 
respect  to  various  housing  developments 
or  sites  can  lead  to  discriminatory 
results  and  may  indicate  a  violation  of 
Title  VIII.  For  example,  the  use  of 
English  language  media  alone  or  the 
exclusive  use  of  media  catering  to  the 
majority  population  in  an  area,  when,  in 
such  area,  there  are  also  available  non- 
English  language  or  other  minority 
media,  may  have  discriminatory  impact. 
Similarly,  the  selective  use  of  human 
models  in  advertisements  may  have 
discriminatory  impact.  The  following  are 
additional  examples  of  the  selective  use 
of  advertising  which  may  be 
discriminatory: 

(a)  Selective  geographic 
advertisements.  Such  selective  use  may 
involve  the  strategic  placement  of 
billboards;  brochure  advertisements 
distributed  within  a  limited  geographic 
area  by  hand  or  in  the  mail;  advertising 
in  particular  geographic  coverage 
editions  of  major  metropolitan 
newspapers  or  in  newspapers  of  limited 
circulation  which  are  mainly  advertising 
vehicles  for  reaching  a  particular 
segment  of  the  community;  or  displays 
or  announcements  available  only  in 
selected  sales  offices. 

(b)  Selective  use  of  equal  opportunity 
slogan  or  logo.  When  placing 
advertisements,  such  selective  use  may 
involve  placing  the  equal  housing 
opportunity  slogan  or  logo  in  advertising 
reaching  some  geographic  areas,  but  not 
others,  or  with  respect  to  some 
properties  but  not  others. 

(c)  Selective  use  of  human  models 
when  conducting  an  advertising 
campaign.  Selective  advertising  may 
involve  an  advertising  campaign  using 
human  models  primarily  in  media  that 
cater  to  one  racial  or  national  origin 
segment  of  the  population  without  a 
complementary  advertising  campaign 
that  is  directed  at  other  groups.  Another 
example  may  involve  use  of  racially 
mixed  models  by  a  developer  to 
advertise  one  development  and  not 
others.  Similar  care  must  be  exercised  in 
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advertising  in  publications  or  other 
media  directed  at  one  particular  sex. 

Such  selective  advertising  may  involve 
the  use  of  human  models  of  members  of 
only  one  sex  in  displays,  photographs  or 
drawings  to  indicate  preferences  for  one 
sex  or  the  other. 

§  109.30  Fair  Housing  Policy  and 
Practices. 

In  the  investigation  of  complaints,  the 
Assistant  Secretary  will  consider  the 
implementation  of  fair  housing  policies 
and  practices  provided  in  this  section  as 
evidence  of  compliance  with  the 
prohibitions  against  discrimination  in 
advertising  under  Title  VIII. 

(a)  Use  of  Equal  Housing  Opportunity 
logotype,  statement,  or  slogan.  All 
advertising  of  residential  real  estate  for 
sale,  rent,  or  financing  should  contain  an 
equal  housing  opportunity  logotype, 
statement,  or  slogan  as  a  means  of 
educating  the  homeseeking  public  that 
the  property  is  available  to  all  persons 
regardless  of  race,  color,  religion,  sex,  or 
national  origin.  The  choice  of  logotype, 
statement  or  slogan  will  depend  on  the 
type  of  media  used  (visual  or  auditory) 
and,  in  space  advertising,  on  the  size  of 
the  advertisement.  Table  I  (see 
appendix)  indicates  suggested  use  of  the 
logotype,  statement,  or  slogan  and  size 
of  logotype.  Table  II  (see  appendix) 
contains  copies  of  the  suggested  Equal 
Housing  Opportunity  logotype, 
statement  and  slogan. 

(b)  Use  of  human  models.  Human 
models  in  photographs,  drawings,  or 
other  graphic  techniques  may  not  be 
used  to  indicate  exclusiveness  on  the 
basis  of  race,  color,  religion,  sex,  or 
national  origin.  If  models  are  used  in 
display  advertising  campaigns,  the 
models  should  be  clearly  definable  as 
reasonably  representing  majority  and 
minority  groups  in  the  metropolitan  area 
and  both  sexes.  Models,  if  used,  should 
portray  persons  in  an  equal  social 
setting  and  indicate  to  the  general  public 
that  the  housing  is  open  to  all  without 
regard  to  race,  color,  religion,  sex,  or 
national  origin,  and  is  not  for  the 
exclusive  use  of  one  such  group. 

(c)  Coverage  of  Local  Laws.  Where 
the  Equal  Housing  Opportunity 
statement  is  used,  the  advertisement 
may  also  include  a  statement  regarding 
the  coverage  of  any  local  fair  housing  or 
human  rights  ordinance  regarding 
discrimination  in  the  sale,  rental  or 
financing  of  dwellings. 

(d)  Notification  of  Fair  Housing 
Policy. — (1)  Employees.  All  publishers 
of  advertisements,  advertising  agencies, 
and  firms  engaged  in  the  sale,  rental  or 


Hnancing  of  real  estate  should  provide  a 
printed  copy  of  their  nondiscriminatory 
policy  to  each  employee  and  officer. 

(2)  Clients.  All  publishers  of 
advertisements  and  advertising  agencies 
should  post  a  copy  of  their 
nondiscrimination  policy  in  a 
conspicudus  location  wherever  persons 
place  advertising  and  should  have 
copies  available  for  all  firms  and 
persons  using  their  advertising  services. 

(3)  Publishers’  notice.  All  publishers 
should  publish  at  the  beginning  of  the 
real  estate  advertising  section  a  notice 
such  as  that  appearing  in  Table  III  (see 
appendix).  The  notice  can  include  a 
statement  regarding  the  coverage  of  any 
local  fair  housing  or  human  rights 
ordinance  regarding  discrimination  in 
the  sale,  rental  or  financing  of  dwellings. 

Appendix 

The  following  three  tables  may  serve  as  a 
guide  for  the  use  of  the  Equal  Housing 
Opportunity  logotype,  statement,  slogan,  and 
publisher's  notice  for  advertising: 

Table  I 

A  simple  formula  can  guide  the  real  estate 
advertiser  in  using  the  Equal  Housing 
Opportunity  logotype,  statement,  or  slogan. 

In  all  space  advertising  (advertising  in 
regularly  printed  media  such  as  newspapers 
or  magazines)  the  following  standards  should 
be  used: 


Size  of  adveftisement 

Size  o( 
logot/pe 
in 

inches 

2x2 

Vii  page  up  to  V2  page.. 

1x1 

4  column  inches  to  Va  page . 

V2X^4 

Less  than  4  column  inches 

(') 

'  Do  not  use 


In  any  other  advertisements,  if  other 
logotypes  are  used  in  the  advertisement,  then 
the  Equal  Housing  Opportunity  logo  should 
be  of  a  size  at  least  equal  to  the  largest  of  the 
other  logotypes;  if  no  other  logotypes  are 
u.sed,  then  the  type  should  be  bold  display 
face  which  is  clearly  visible.  Alternatively, 
when  no  other  logotypes  are  used.  3  to  5 
percent  of  an  advertisement  may  be  devoted 
to  a  statement  of  the  equal  housing 
opportunity  policy. 

In  space  advertising  which  is  less  than  4 
column  inches  (one  column  4  inches  long  or 
two  columns  2  inches  long]  of  a  page  in  size 
the  Equal  Housing  Opportunity  slogan  should 
be  used.  Such  advertisements  may  be 
grouped  with  other  advertisements  under  a 
caption  which  state  that  the  housing  is 
available  to  all  without  regard  to  race,  color, 
religion,  sex  or  national  origin. 

Table  II 

Illustrations  of  Logotype.  Statement,  and 
Slogan  Equal  Housing  Logotype: 


EQUAL  HOUSING 

OPPORTUNITY 


Equal  Housing  Opportunity  Statement:  We 
are  pledged  to  the  letter  and  spirit  of  U.S. 
policy  for  the  achievement  of  equal  housing 
opportunity  throughout  the  Nation.  We 
encourage  and  support  an  affirmative 
advertising  and  marketing  program  in  which 
there  are  no  barriers  to  obtaining  housing 
because  of  race,  color,  religion,  sex,  or 
national  origin. 

Equal  Housing  Opportunity  Slogan:  “Equal 
Housing  Opportunity.” 

Table  III 

Illustration  of  Media  Notice — Publisher’s 
notice:  All  real  estate  advertised  herein  is 
subject  to  the  Federal  Fair  Housing  Act  of 
1968  which  makes  it  illegal  to  advertise  “any 
preference,  limitations,  or  discrimination 
based  on  race,  color,  religion,  sex,  or  national 
origin,  or  intention  to  make  any  such 
preferences,  limitation,  or  discrimination.” 

We  will  not  knowingly  accept  any 
advertising  for  real  estate  which  is  in 
violation  of  the  law.  All  persons  are  hereby 
informed  that  all  dwellings  advertised  are 
available  on  an  equal  opportunity  basis. 

Issued  at  Washington.  D.C..  August  13. 
1980. 

Sterling  Tucker, 

Assistant  Secretary  for  Fair  Housing  and 
Equal  Opportunity. 

(Fit  Doc.  SO-25198  Filed  B-25-80:  B.45  atn| 
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52676, 53460, 53475, 53476, 
53809, 54042, 54336, 55178- 
55180, 55197, 55422, 55720, 
56060,56344 

80. . 56136 

81..™ . 53147,  54052 

86 . 53400 

122 .  52149 

122-124 .  55386 

124 . 52676 

180 .  51200,  51781.  51782, 

53477, 53478, 54053, 54340 
551 87-551 99. 55721 . 56345, 
56346 

260-265 . 55386 


413 . . 55200 


Proposed  Rules: 

6 . . . 

. 53187 

35 . 

.53187,  56104 

50 . 

..  55066,  55083 

51 . 

. 56845 

52 .  51619,  51620,  52184, 

52834, 52841, 53490, 53491, 
54088, 54089, 54372, 54772, 
55227-55230, 55480, 55484, 
56369, 56845, 56847 


58 . 

.  54772,  54773,  55230 

60 . 

. M385.  56375 

61 . 

. . 53842 

80 . 

. 54090 

81 . 

52841,  55230,  55231, 

56104, 56848 

122-124. 

. 55237 

162 . 

. 5P6PR,  64094 

164 . 

. .SPfiPft 

167 . 

. 52184 

169 . 

. 52184 

180 . 

. . . . . 51854 

228 . 

. 56375 

260-265. 

. 55232 

408 . 

. . . 52411 

410 . 

. . . 52185 

435 . 

. 56115 

717 . 

. 51855 

720 . 

. 54642 

41  CFR 

Ch.  44  ... 

. . . 55346 

Ch.  101.. 

..51201,  53149,  56807 

1-1 . 

. 55721 

1-3 . 

. 55721 

1-4 . 

. . 56805 

3 . 

. 53806 

5-1 . 

_ 56806,56807 

5A-7 . 

. . . 55723 

5A-26 . 

. 55723 

5A-76.... 

. 55723 

7-6 . 

. 55724 

7-7 . 

. 55724 

7-12 . 

. 54755 

8-3 

.  564P6 

101-26... 

.  667PR 

101-44... 

_ 56808 

128-1 . 

_ 55727 

Proposed  Rules: 

Ch.  12. . . 56538 


IV 
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101-6 . 55769 

101-17 .  52842 

42  CFR 

Ch.  1 . 53806 

Ch.  Ill . 53806 

Ch.  IV . 53806 

57... . 51201,  51205,  55727 

58 . 51209,  51556 

62 . : . 55426 

110 . 55122 

405 . 51783,  54757,  56060 

455 . 51559 

Proposed  Rules: 

51 . 53492 

72 . 51241 

405 .  54774 

460  . 53189 

461  . 53189 

43  CFR 

4 .  56347 

4100 . 53154 

8351 . 51740 

Proposed  Rules: 

2560 .  52303 

Public  Land  Orders: 

5741  . 53155 

5742  . 51787 

5743  . 51787 

5744  .  51788 

5745  . 52382 

5746  . 52382 

44  CFR 

64  . 52383,  55433,  55436 

65  . 51212,  51788,  52384, 

55438 

67 . 51213,  51559,  51789, 

51796, 55448,  56062 

70  . 54760-54764 

205 . 53334,  53956 

322 . 53479 

Proposed  Rules: 

6 . 51426 

67 . 51855-51858,  52416, 

52417, 52422,  52427, 54774- 
54776, 55232-55236, 55483 

45  CFR 

Subtitle  A . 53806 

Ch.  II . 53806,  56682 

Ch.  Ill . 53806 

Ch.  XIII . 53806,  56682 

64 . 53412 

71  . 54765 

151 . 53996 

185 .  54004 

1211 . 52130 

1210 . 52130 

121p . 52130 

121q . 52130 

121r . 52130 

228 . 55382 

801 . 52800 

1050 . 53155 

1060  .  51561 

1061  . 56348 

1480 . 52782 

Proposed  Rules: 

121q . 52136 

190 . 51243 

46  CFR 

30 . 52386 


61 . 52386 

151 . 52386 

520 . 55729 

Proposed  Rules; 

Ch.  1 . 56538 

Ch.  Ill . 56538 

11 . 54776 

93  . 54095 

151 . : . 56378 

47  CFR 

Ch.  1 . 52389 

1  . 55200 

13 . 52154 

22 . 52149 

64 .  56810 

68 .  52151,  54341 

73  . 51561-51563,  52152, 

52800, 52801, 53156, 53818, 
53821, 55201-55205, 55731 

74  .  51563 

76 . 52153 

81 . 52154 

83 . 52154 

87 . 52154 

90 . 51811,55200 

94  .  55731 

95  . 55200 

97 . 51564 

Proposed  Rules: 

Ch.  1 . 51251,56115 

2  . 51251,  51252,  53843 

13 . 54778 

15 . 51251,  54784,  55775 

21  . 51252 

22  . 53843 

63 . 55777 

73  . 51624,  52843,  52845, 

52846, 52848, 53843,  54786, 
55237-55244, 55491 ,56116 

74  . 51252 

81 . 54778 

83 . 54778 

87 .  54778 

90 . 53843,  53844,  55245 

94 . 51252,  55775 

48  CFR 

Proposed  Rules: 

9 . 51253 

49  CFR 

1 . 54054 

172 . 55734 

571 . 51569,  52365,  53157 

840 . 54055 

941 . 52389 

1002  . 51213,  52158,  52802 

1003  . 51213,  52158 

1033 . 51812-51815,  52158, 

52160, 52161, 52803, 53157, 
53824, 53826, 54344, 56810 

1045A . 51213,  52158 

1056 . 51213,  52158,  55465 

1062 .  51213,  52158 

1100 . 51213,  52158 

1120A . 53827,  55205 

1130 . 51213,  52158 

1150 . 51213,  52158 

1249 . 55209 

1309  . 52161 

1310  . 52161 

1331 . 55734 

Proposed  Rules: 

Ch.  1 . 56538 


Ch.  II... . 56538 

Ch.  Ill . 56538 

Ch.  IV . 56538 

Ch.  V . 56538 

Ch.  VI . 56538 

Ch.  X . 53846 

171 . 54097 

173 .  54097 

178 .  54097 

398 . 51625 

571 . 51626,  51628 

650 . 56742 

1039 . 54111,  54385 

1080 .  53190 

1100 . 55246 

1102 . 51858 

1111 . 56849 

1116 . 52186 

50  CFR 

10 .  56668 

13  . 56668 

14  . 56668 

17  .  52803,  52807,  53968 

54678, 55654 

18  . 54056 

20 . 55960 

26  . . 52391,  55742 

27  . 55742 

32 . 52392,  52393,  54057- 

54060, 54344, 55210, 55743, 
55746-55749, 56063, 56813, 
56814 

285 . 53479 

611 . 53831 

652  . 53480 

653  . 52810 

661 . ,.53832 

Proposed  Rules: 

13 . 52849 

17 . 52849,  53495,  54111, 

54112, 54682, 54685, 56117 

20 . 53982 

32 . 52163 

216 . 51254 

265 . 51858 

285 . 52853 

611 . 51254,  53500,  53847 

655 . 51254 

661 . 51861,  54113 
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AGENCY  PUBLICATION  ON  ASSIGNED  DAYS  OF  THE  WEEK 


The  following  agencies  have  agreed  to  publish  all 
documents  on  two  assigned  days  of  the  week 
(Monday /Thursday  or  Tuesday/Friday). 

This  is  a  voluntary  program.  (See  OFR  NOTICE 

41  FR  32914,  August  6,  1976.) 

Monday 

Tuesday 

Wednesday 

Thuraday 

Friday 

DOT/SECRETARY 

USDA/ASCS 

DOT/SECRETARY 

USDA/ASCS 

DOT/COAST  GUARD 

USDA/ APHIS* 

DOT/COAST  GUARD 

USDA/ APHIS* 

DOT/FAA 

USDA/FNS 

DOT/FAA 

USDA/FNS 

DOT/FHWA 

USDA/FSQS 

DOT/FHWA 

USDA/FSQS 

DOT/FRA 

USDA/REA 

DOT/FRA 

USDA/REA 

DOT/NHTSA 

MSPB/OPM 

DOT/NHTSA 

MSPB/OPM 

DOT/RSPA 

LABOR 

DOT/RSPA 

LABOR 

DOT/SLSDC 

HHS/FDA 

DOT/SLSDC 

HHS/FDA 

DOT/UMTA 

DOT/UMTA 

CSA  “ 

CSA 

Documents  normally  scheduled  for  publication  on  a  day  that  will  be  a  *NOTE;  As  of  September  2, 1980,  documents  from  the  Animal 

Federal  holiday  will  be  published  the  next  work  day  following  the  holiday  and  Plant  Health  Inspection  Service,  Department  of 

Comments  on  this  program  are  still  invited.  Agriculture,  will  no  longer  be  assigned  to  the  Tuesday /Friday 

Comments  should  be  submitted  to  the  Oay-of-the-Week  Program  Coordinator.  publication  schedule. 

Office  of  the  Federal  Register,  National  Archives  and  Records 
Service,  General  Services  Administration,  Washington,  D.C.  20408 


Rules  Going  Into  Effect  Today 

ENVIRONMENTAL  PROTECTION  AGENCY 
12722  2-26-80  /  Hazardous  waste  management;  overview  and 

deHnitions 

12737  2-26-80  /  Hazardous  waste;  standards  applicable  to 

transporters 

12724  2-26-80  /  Hazardous  waste;  standards  applicable  to 

generators 

HOUSING  AND  URBAN  DEVELOPMENT  DEPARTMENT 

Federal  Housing  Commissioner,  Office  of  Assistant 
Secretary  for  Housing — 

451 16  7-2-80  /  Coinsurance  for  private  mortgage  lenders 

regulations 

44267  7-1-80  /  Low-income  public  housing;  residency 

requirements  and  preferences;  tenant  selection  policies 

List  of  Public  Laws  « 

Note:  No  public  bills  which  have  become  law  were  received  by  the 
Office  of  the  Federal  Register  for  inclusion  in  today's  List  of  Public 
Laws. 

Last  Listing  August  14, 1980 


Just  Released 


CODE  OF  FEDERAL  REGULATIONS 


(Revised  as  of  January  1,  1980) 

Quantity  Volume 


Title  7— Agriculture 
(Parts  1900  to  2799) 

Title  14— Aeronautics  and  Space 
(Parts  200  to  1199) 

Title  15— Commerce  and  Foreign  Trade 


Price  Amount 

$8.50  $ _ _ 

8.00  _ 

9.00  _ 


Total  Order  $ 


[A  Cumulative  checklist  ofCFR  issuances  for  1980  appears  in  the  back  of  the 
first  issue  of  the  Federal  Register  each  month  in  the  Reader  Aids  section.  In 
addition,  a  checklist  of  current  CFR  volumes,  comprising  a  complete  CFR 
set,  appears  each  month  in  the  LSA  (List  of  CFR  Sections  Affected}.! 


PLEASE  DO  NOT  DETACH 


MAIL  ORDER  FORM  To: 

Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C.  20402 

Enclosed  find  $ . . .  (check  or  money  order)  or  charge  to  my  Deposit  Account  No . 

Please  send  me . copies  of: 

PLEASE  FILL  IN  MAILING  LABEL  - 

BELOW  Street  address _ 

City  and  State _ _ _ ZIP  Code _ 


FOR  USE  OF  SUPT.  DOCS. 

_ Enclosed _ - 

To  be  mailed 

_ later _ 

_ Subscription _ 

Refund _ 

Postage _ 

Foreign  handling _ 


FOR  PROMPT  SHIPMENT,  PLEASE  PRINT  OR  TYPE  ADDRESS  ON  LABEL  BELOW,  INCLUDING  YOUR  ZIP  CODE 


SUPERINTENDENT  OF  DOCUMENTS 
U.S.  GOVERNMENT  PRINTING  OFFICE 
WASHINGTON,  D.C.  20  i02 

OFFICIAL  BUSINESS 


POSTAGE  AND  FEES  PAID 
U.S.  GOVERNMENT  PRINTING  OFFICE 
375 

SPECIAL  FOURTH-CLASS  RATE 
BOOK 


Name _ _ 

Street  address 


City  and  State 


ZIP  Code.. 


t: 


